
Which Is Probably Making You
Miss the Mark!

Here’s How a Product Information Management (PIM) 
Software Ensures Your Products’ Content Stays

Consistent During its Entire Lifecycle

Di!erent functions do di!erent things, but they 
all create and store product data.

PIM creates a single consolidated storehouse for
product data, often termed as the “Golden Repository.” 

PIM integrates, standardizes, and tailors product 
content, followed by customization, optimization, 
and distribution of content as per the needs and 

demands of various output channels.  

But every piece of that data should be 
handed over to the PIM function. 

PIM centralizes and harmonizes all 
your marketing, sales, and technical 
product information.      

After delivering the right data to the right channel, 
Brands and Manufacturers can generate insights 

through ‘Digital Shelf Analytics.’ 

Insights are gleaned from Digital channels to gener-
ate dashboards and reports.  

Right Analysis helps you track visits, downloads, 
conversions, and keywords and comprehend journey 
patterns. Analytics will tell you how much e"ciency 

and e!ort is needed in every digital channel 

PIM plays a part in order orchestration by maximizing 
customer satisfaction and improving e"ciency via 
maintaining accuracy and consistency in product 

content throughout the ordering process.

With PIM it is easier to leverage new fulfillment 
strategies and provide highly personalized 

service to deliver the perfect order

If you’re looking to o!er optimized 
product experiences throughout 

your product content lifecycle

Remember!!!

PIM can help you optimize
product content via five simple steps

So, take charge of your entire product content 
lifecycle. Build a consolidated repository of 

your product-specific assets, and marketing 
and sales collateral with Pimcore PIM.
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Is Your Content Not Yet Ready to Provide 
‘Consistent’ Product Experiences?

https://nypost.com/2022/07/20/7-in-10-americans-remain-loyal-to-their-childhood-brands/— New York Post

It’s found that for 24% of shoppers, 
inconsistent or obsolete information
is the No. 1 deal breaker
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One Repository to Store it All

Merge and Disseminate

Right Analysis to Save from  Paralysis
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— Think with Google
https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/product-information-preference-statistics/

of shoppers surveyed say product 
information and pictures are 
important to them when deciding which 
brand or retailer to buy from.

OPTIMIZE YOUR
PRODUCT CONTENT

LIFE CYCLE

5 KEY STEPS
TO

Is Your Product Content Taking Your
Customers—From Digital Marketing 

to Commerce E"ciently? 

TRY A FREE DEMO NOW
https://www.pimcore.com/en/try

 info@pimcore.com www.pimcore.com
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